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Introduction
 HarrY’S replaces the traditional 

‘agency roster’ with one multi-
disciplined team of branding 
experts. Brand strategy, brand 

design and brand promotion are all co-
ordinated in one place by one team for 
maximum impact. 

This approach allows our clients to 
move quickly and with greater efýciency. 
Budgets go further, lines of communications 
are simpler and the consumer receives a more 
coherent, more multi-faceted and therefore 
more resonant brand experience.

All our work is considered and crafted 
to drive commercial success. 

We hope you enjoy the enclosed and 
I would be delighted to discuss how we 
could help make your brand more valuable. 
 
Best Regards,
SIMON BAKER

SIMON BAKER 
DIRECTOR

 
+44(0)7970 732 970 
simon@harryscreative.com 

harryscreative.com
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 The Team
MEET HARRY’S...

SIMON BAKER 
DIRECTOR

Expert in: 
brand strategy 

creative direction 
brand creation 

effective marketing 
publicity strategies  

 
ADAM NICE 
DESIGN

Expert in: 
brand systems 
luxury branding 

corporate branding 
consumer branding 
luxury packaging 

information design 
digital design

 
MARTIN DISLEY 
PRODUCTION

Expert in:
digital production 

illustration
3D rendering
animation

websites and digital 
content management 

packaging 
brand management

SIMON BAKER 
-DIRECTOR- 

by Bambi Sloan
--------------------

S I M O N  and I met over eleven years ago when he became 
the very young European marketing director for a fashion 
ýbre brand that I was promoting through PR, events and 
partnerships with the top French designers. We have been 
working together ever since. I admit that his quick mind, 
education, good manners, sophistication, wit and linguistic 
abilities struck me at the time to be beyond his years.

Simon has one of the most creative and visionary 
minds I’ve ever come across. After all these years working 
together he still surprises me with his strokes of genius that 
come with a real curiosity for what’s going on in the world 
and his ability to spot trends and up and coming talent. 
He does not work for brands, he truly lives and breathes them 
and ýghts for them as if they were his own.

His biggest þaw is also his biggest quality: 
he has ten ideas a day! His team’s mission is to catch the 
brilliant ones and make them happen.

 Simon brings out the best in the people he 
works with, and I admit that the work I’ve done under his 
inspiration is what I am most proud of. That is probably the 
greatest compliment one can pay a Creative Director.




